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Discours dîner de gala de la FSACCI  

2 décembre 2015 

Hotel Hyatt Johannesburg 

 

 

 

Mr. Markus Jooste, CEO of Steinhoff International 

Mr. Laurent Langelier CEO of Air Liquide, sub Saharan 

Africa 

Mr. Philip Geromont, Chairman of the French South African 

Chamber of Commerce and Industry, 

Ladies and gentlemen (all protocol observed), 

Thank you, Mr. Chairman, dear Philip, for the invitation to 

this gala dinner which is an important moment in the life of 

the French South African Chamber of Commerce and 

Industry, and for the relationship between France and 

South Africa. 

I cannot wait to discover what tonight’s guest speakers are 

going to tell us, since we will be listening to the n° 1 South 

African investor in France, as well as to one of the main 

French investors in South Africa.  
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Tonight, I will limit myself to two topics; the climate 

conference taking place in Paris at this very moment and 

the economic relationship between South Africa and 

France. 

 

The climate conference which started a few days ago in 

Paris is a major event. It is called “COP 21” because it is 

the “21
st

 edition of the Conference of Parties”. The stakes 

are extremely high: managing the climatic disruptions that 

threaten our societies and economies. More than 40 000 

delegates from all over the world are presently negotiating 

the adoption, by 196 signatories, of a universal agreement 

that will provide a framework for a transition towards low 

carbon societies and economies that will withstand climate 

change. It is an historic moment which should see the 

concretization of the efforts launched in South Africa 

(Durban) in 2011 at COP17. Let us all hope that there will be 

an agreement to save our planet on a long term ! 

 

As for the economic relationship between South Africa and 

France, it is satisfactory, but it could be better! On the one 

hand, with 1,9 billion € imports from France, South Africa 

was last year France’s first market among the 49 countries 

in sub-Saharan Africa.  
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The number of French companies established in South 

Africa has increased steadily over the last years. 

Nowadays, there are around 350 French companies 

subsidiaries operating in South Africa. On the other hand, 

South Africa exported 0,9 billion € worth of goods to 

France and the number of South African companies in 

France is less than 30. So, as Minister Rob Davies reminds 

us regularly, those trade/economic relations could be more 

balanced… 

 

I think, but I would love to be contradicted, that there is 

probably not enough reciprocal knowledge and intimacy 

between the business circles of our two countries. 

Concerning my country, there is one fact we want to make 

better known all over the world but especially in South 

Africa; that France provides companies in need of 

creativity with the best possible working conditions. 

French creativity is synonymous with innovation, but also 

with business.  
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Simply put, French creativity isn’t an abstract concept; it 

creates value and spurs job growth. That is why I now 

invite you to watch the short film “Créative France”: 

Créative France is the French institutional campaign that 

started last month and will last for more than a year. This 

100 seconds film is just one facet of this campaign 

 

FILM Créative France  

 

I hope you enjoyed it! I would like now to congratulate the 

French South African Chamber of Commerce and Industry 

for all its impressive achievements in 2015, especially with 

a brand new team. My thanks go to Philip Geromont, 

Delphine Tilly-Petit and Dorcas Curelli.  

I wish you all another great year in 2016 which will offer 

new opportunities for partnerships between our business 

communities. 


